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ETHICS AND VALUES > Exploiting Disaffection

You know, companies prefer to like, outsource this work rather than have their
own employees do it, because it's too much of a direct link. You know, a lot of
people think that I'm involved in things like wiretapping and, you know, hacking,
and, you know, all of this amateur hour nonsense that is just, you know,
completely Hollywood.

You know, wiretapping is completely off-the-chart ridiculous. If you're out
wiretapping peoples’ phones, you're going to get caught. You know, it’s, it’s, it's
so ridiculous. The FBI is going to, you're going to get caught. The FBI is going to
prosecute you, you’re going to go to jail. | mean, it’s just that simple. Hacking?
Hacking, you're going to leave footprints that are going to lead directly right back
to you, okay. And not only that, but who are the best hackers? The best hackers
are, like, 20-year-old kids that don’t respond to authority anyway.

So, are you going to try to hire them to do this? No. The way to do this is going
after the weak, the weak link in the chain, which is employees. And employees,
you know, I've had situations where I've actually had disgruntled employees give
such incredibly damaging information against their employer, that I've had to stop
them for fear that they were going to get me in some sort of legal trouble. You
know, if there’s one thing that, you know, the 80’s and 90’s taught American
workers is that, you know, essentially they’re expendable.

And, you know, if it comes down to the CEO of a major corporation getting a
raise, and this guy getting a pink slip, well, this guy’s going to get a pink slip. And
so companies, employees know that their companies don’t have any loyalty to
them, and so therefore they don’t have any loyalty to the company.

And, you know, what | go after, are people who feel disgruntled, people who
have been maybe either passed up for a raise, or a promotion, or somehow feel
slighted by their employer. And there’s thousands of them out there. And so,
what | try to do is | try to appeal to that. And most times these people, these
people can give me the information | want.

ETHICS AND VALUES > Spying For U.S. Corporations

Yeah, | refuse to work for foreign, foreign corporations against an American
target. | have no problems working for American companies against other
American companies, that’s just business. | have certain issues with working for
foreign, and you know, and part of that is for just my own survival. You know,
when you're talking about nationalized countries, countries where industry is



nationalized, you have foreign intelligence services working through these
companies, to collect information on American companies.

And so, what they typically do is they look for a stooge. They look for a cutout, an
American cutout. And so, say DGSC, which is the French intelligence service, or
the French equivalent of CIA, is working through, maybe Thompson. And they
hire, they hire me to collect intelligence on IBM. Well, | could get half-way
through this, and the FBI'll be at my door, and they’re going to say, “Well, you
know, you’re working on behalf of French intelligence. You're under arrest for
economic espionage.” And then | say, “No, my friend Pierre, works for
Thompson.”

And they’re going to pull out a series of photographs and say, “Well, your friend
Pierre is really a colonel in DGSC. And whether you knew it or not, doesn’t really
mean anything to us, you're going to jail.” So, for my own safety, | tend to work
only for American companies. But, | have, | don’t turn down American companies

typically.
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